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GREG CLAYMAN

Executive Vice President, Digital Distribution & Business Development 

Greg Clayman is Executive Vice President of Digital Distribution & Business Development for MTV Networks (MTVN). In his role, Clayman manages digital business across MTV Networks, working closely with its channels to develop new opportunities for distribution of digital content and manage strategic digital partnerships. Based in the company’s New York City headquarters, Clayman reports to MTVN COO Rich Eigendorff.
 
Clayman also oversees the MTVN Mobile Media group, supporting the company’s brands in developing and distributing a wide portfolio of mobile content and applications. Additionally, Clayman works with MTVN’s International division on global partnerships and distribution strategy.
 
Previously, Clayman served as Senior Vice President, MTVN Mobile Media, managing mobile partnerships and content distribution for the company. Prior to joining MTVN, Clayman co-founded Upoc Networks and served as its Vice President of Marketing, Sales, and Business Development.  Before Upoc, Clayman served as Vice President of Brand Strategy at the Sterling Group in New York City. At Sterling, Clayman led brand strategy projects for a number of media, entertainment and retail companies including MTV Networks, Liberty Digital, and Levi's.   
 
Clayman graduated cum laude from Harvard College.
About MTV Networks

MTV Networks, a division of Viacom (NYSE: VIA, VIA.B), is one of the world’s leading creators of entertainment content, with brands that engage and connect diverse audiences across television, online, mobile, games, virtual worlds and consumer products.  The company’s portfolio spans more than 150 television channels and 400 digital media properties worldwide, and includes MTV, VH1, CMT, Logo, Harmonix, Nickelodeon, Nick at Nite, Nick Jr., TeenNick, AddictingGames, Neopets, COMEDY CENTRAL, SPIKE, TV Land, Atom, GameTrailers and Xfire.  
